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Dashboards sync automatically every week.
Real-time member engagement metrics—
when you need them.

“The ability to better understand our data
allows our campus pastors to pull levers
based on what’s actually happening.”

Katie Fisher
Rock City Church, Columbus, Ohio

Get the clarity you need to be intentional,
strategic, and decisive with real-time insights
into the movement and growth of your
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Your data is begging to show you something.

Church Overview

Get a clear weekly snapshot of church engagement
with key metrics, eliminating guesswork and
empowering confident leadership decisions.

Attendance Engagement

Track attendance, first-time visitors, and demographics
to see who's showing up, when, and where—gaining
insights to better serve your congregation.

Giving Engagement

Get a complete view of giving patterns, trends,
and behaviors to foster generosity and financial
stewardship in your church.

Groups Engagement

Track group participation, leader involvement,
and demographics to strengthen discipleship and
community growth.

Volunteer Engagement

Track volunteer service, recruitment trends, and
engagement to identify gaps and celebrate those
who serve.

Donor Health

Easily track donor engagement at every stage of
giving—right down to the individual. Gain instant
insights into first and second-time, increasing,
newly engaged, lagging, declining, and lapsed
givers, all in one place.

Go ahead, take a look for yourself. @


https://thestudioc.org/strategy-workshop/
https://www.youtube.com/watch?v=mN9fRyIJIhU
https://thestudioc.org/standard-purchase/
https://thestudioc.org/standard-purchase/

Do more with your data.
Wayyyy more.

We integrate seamlessly with your Church Management System (ChMS) to turn your data
into meaningful insights that lead to strategic, informed decision-making:
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But wait! There's more!
Keep going... @




Giving Engagement

Giving
Year-over-Year

2022 2025

gl

First-Time Givers Engaged Givers Occasional Givers

Unique Individuals Individuals Giving Consistently

340 283 767

Individuals Giving Inconsistently

$240,170.07

Average Gift Amount
Avg Gift from Al Givers

$131.60

Engaged Average Gift Amount
Avg Gift from Engaged Givers

$199.87

Occasional Average Gift Amount
Avg Gift from Occasional Givers

$99.15

Groups

Group Engagement

Group Participants

Current Groups

Number of Group Participants
Number of Leaders

Avg Leader Age

In Groups vs AWA

In Groups vs Active Records
Leaders vs Members

Group Demographics

@ In Groups by Gender
© Groups by Generational Class

Volunteers

Volunteer Engagement

Volunteers

Number of Current Volunteers
Number of New Volunteers
Average Volunteers Age
Volunteers vs Active Records
Volunteers vs AWA

Volunteer Demographics
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Have Questions?



DonorHealth

A comprehensive and actionable suite of dashboards, providing detailed metrics on each phase of giver in your church,
including exportable lists to communicate with your people individually.

iving History (by Phase)
© First-Time Givers

@ Second-Time Givers

© Newly Engaged Givers
@ Increasing Givers

@ Declining Givers

© Lagging Givers

@ Lapsed Givers

@ 5KGivers

@ 10K Givers

@ Donor Stages Over Time
Giver Records (by Phase)

Giver Demographics

@ Givers by Zip Code
@ Average Age & Gender per Stage
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Growing Givers | Shrinking Givers  Giving History \ Giver History ~ +

Controls Church NewHops Chusch  Date Range Thisyear  FundsIncluded Al Exclude Amounts Over All

Giving History (by Phase)

First Time Givers Second Time Givers Engaged Givers

125 15

14,2025 97 - 29%

14,2025 13 - 15%

Jul14,2025 452

Giving Stages Over Time

o
Maya205  Miy11,2025 May18,2025 May25,2025  Jun1,2025

Giver Records (by Phase)

Count of Records by Category

Second Donations.

5K Givers

Engaged Givers

Declining Givers —
Fist Donations

Increasing Givers —'

Giver Demographics

Givers by Zip Code
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Donors
trigger
10Kk giver
10k_giver
10k_giver
10k_giver
10k giver
10k_giver
10k_giver
10k_giver
10k_giver
10k_giver
10k_giver
10k_giver
10k_giver
10k_giver
10k_giver
10k_giver
10k_giver
10k_giver

10K Givers
KGivers
Declining Givers
First Donations
Increasing Givers

ing Givers

Lapsed Givers
Engaged Givers
‘Second Donations

Jul6, 2025

(2]

Increasing Givers

14,2025 128 9%

rowing Givers

Total Growing Givers

Growing Stages Breakdown
Growing vs Total Givers

Total First Donations

First Donations vs Total Givers
(Exportable) First Donation List
Total Second Donations

Second Donations vs Total Givers
(Exportable) Second Donation List
Total Increasing Givers
Increasing Givers vs Total Givers
(Exportable) Increasing Giver List
Total 5K Givers

5K Givers vs Total Givers
(Exportable) 5K Giver List

Total 10K Givers

10K Givers vs Total Givers
(Exportable) 10K Giver List
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Declining Givers Lagging Givers

144

wia2025 120~ 17%

140 80

Jul14,2025 60 - 34%

Giving Category Lapsed Givers
Trigger 10K Givers.
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Decinig Ghers
i Fist bonatons winas39 ~10%
© Deciing Ghers Icressiog Gvers
© FirstDonations Py
@ ncreasing Givers P 5K+ Givers
@ Lagging Givers Engaged Givers
® Lapsed Givers Second Donations 1 8

® Engaged Givers

@ Second Donations Date Grouping w2523 v 22%
© 1-weekly
2:Monthly 10K+ Givers
3 - Quarterly
4-Yearly
M13.2055 1202025 24
ws 23 4%
person_first_name  person_last_name family_name week_start
Jennifer Patrick The Patrick Family May 5, 2025
David smith The Smith Family May 5, 2025
Mandy Brown The Brown Family May 5, 2025
Tom Miler The Miler Family May 5, 2025
Aaron Martinez The Martinez Family May 5, 2025
Rick Anderson The Anderson Family May 5, 2025
Kathy Moore The Moore Family May 5, 2025
Phillip Johnson The Johnson Family May 5, 2025
Tommy Jones The Jones Family May 5, 2025
Jason Davis The Davis Family May 5,205
Ashley. Lopez The Lopez Family May 5, 2025
Rick Thomas The Thomas Family May 5, 2025
Jenny Jackson The Jackson Family May 5, 2025
carol Wiliams. The Willams Family May 5, 2025
Shannon Garcia The Garcia Family May 5,205
Charol Rodriguez ‘The Rodriguez Family May 5, 2025
Stephanie Wison The Wilson Family May 5, 2025
Jessica Taylor The Taylor Family May 5, 2025
Average Age & Gender per Donor Stage
700
©
)
“©
2
2
FistTine  SecondTime  Engaged  inciessng _ Decining  Lapsed s« 10k
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Growing Givers *  Shrinking Givers

Controls

Total Growing Givers

426

Jul21, 2025

42025 391~ 9%

First Donations

Second Donations

Increasing Givers

5k Givers

10k Givers

Engaged Givers

Church New Hope Church
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GiingHistory | GiverHistory  +

Date Range Last § weeks

Growing Givers

Growing Givers vs Total Givers

85.2%

First Donations

12

Jul14,2025 11 -9%

First Donations Vs. Total Givers

2 1.40%

Second Donations.

9

14,2025 11 - 25%

Second Donations Vs. Total Givers.

 — 1.05%

Increasing Givers

66

Jul14,2025 71 7%

Increasing Givers Vs. Total Givers

e 7.75%

Sk Givers

160

Jul14,2025 108 ~32%

5k Givers Vs. Total Givers

160

N ..

o

10k Givers.

82

214,225 66 ~19%

10k Givers Vs. Total Givers

b

Engaged Givers

97

Jul14,2025 104 ~7%

Engaged Givers Vs. Total Givers

11.38%

w2

52

Growing Givers Breakdown

First Donations

Increasing Givers

10Ks Ghers

Donors.

person_first_name person_last_name

Engaged Givers

mes_link  week_start

ATTOWIDTH v [ PUBLISH

—— 5K Ghers

current_week_total flag_threshold  median_prior_52we

Jenifer Patrick MES 21,2025 65 null
David Smith MES 21,2025 6 null
Mandy Brown MES 21,2025 65 null
Tom Miller Mes 21,2025 65 null
Aaron Meartinez MES 21,2025 20 null
Rick Anderson MeS 21,2025 100 null

Donors

person_first_name person_last_name

mes_link  week_start

current_week_total flag_threshold  median_prior_52we

Kathy Moore MES 21,2025 65 null
Philip Johnson MES 0121,2025 65 null
Tammy Jones MES 21,2025 65 null
Jason Davis MES 21,2025 65 null
Ashley Lopez MES ul21,2025 ) null
Rick Thomas MES 21,2025 100 null

Donors.

person_first_name person_last_name

mes_link  week_start

current_week_total  flag_threshold  median_prior_£

Jennifer Patrick MES 21,2025 180 1595
David Smith MES 21,2025 520 66
Mandy Brown MES 21,2025 400 330
Tom Miller MES 21,2025 420 352
Aaron Martinez MES 21,2025 4,000 11616
Rick Anderson MES 21,2025 720 627
Kathy. Moore MES 21,2025 3000 2970
Phillip Johnson MES 21,2025 1800 440
Tammy. Jones MES 21,2025 209882 2035
Jason Davis. MES 21,2025 100 s
Ashley Lopez MES 21,2025 188 10153
Rick Thomas MES 21,2025 490 884

Donors.

person_first_name  person_last_name

mes_link  week_start

current_week_total flag_threshold  median_prio;

Kathy Anderson wes 21,2025 550 Aull
Philip Moore MES 21,2025 00 Aull
Tammy Johnson es 21,2025 1192 Aull
Jason Jones MES 21,2025 500 null
Ashley Davis Mes Jul21, 2028 2200 null
Rick Lopez MES 21,2025 460 Aull
Jenny Thomas 1ES Jul21, 2028 5 Aull
Carol Jackson MES 21,2025 306 aull
Shannon Willams. ES u121,2025 952 null
Charol Garcia MES 21,2025 130 Aull
Stephanie Rodriguez MES 21,2025 400 Aull
Jessica Wilson MES 21,2025 550 Aull

Donors.

person_first_name person_last_name

mes_link  week_start

current_week _total  flag_threshold  median_prio

Mandy Brown MES 21,2025 00 null
Tom Miller MEs 21,2025 1,192 aull
Aaron Martinez MES 21,2025 500 null
Rick Anderson MEs 21,2025 2200 null
Kathy Moore MES  Jui21,2025 3 nul
Phillp Johnson MES 21,2025 306 aull
Tammy Jones MES  Jui21,2025 952 oull
Jason Davis e 121, 2025 74 oull
Ashley Lopez MES  Jui21,2005 4000 null
Rick Thomas MES 21,2005 00 null
Jenny Jackson Mes w200 5000 ot
carol Wiiams. MES 21,2025 1,800 ol

Donors

person_first_name person_last_name

Kathy Anderson
Phillp Moore
Tammy Johnson
Jason Jones
Ashley Davis
Rick Lopez
Jenny Thomas
coral Jackson
Shannon Wiliams
Charol Gercia
Stephanie Rodriguez
Jessica Wison

mes_link  week_start

MES 21,2025
MES 21,2025
MES Jui21, 2028
MES 21,2025
MES Jul 21,2025
MES Jul21, 2025
MES 21,2025
MES 21,2025
MES 21,2025
MES 21,2025
MES 21,2025
MES 21,2025

current week_total flag_threshold median_prio}

null nult
nul ol
ol null
null null
nul null
null null
null null
null null
null null
nul null
nul null
nul null
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Growing Givers  Shrinking Givers ™ Giving History Giver History

Controls Church New Hope Church  week_start L

Shrinking Givers

‘Shrinking Giver Total Shrinking Givers vs Total Givers

267

Jul 21,2025

Jul14,2025 226 9%

31.3%

80

Jul 14,2025 60 ~34%

Declining Givers

Declining Givers vs AllGivers

976%

144

Wa2s 120 v 17%

Lagging Givers

Lagging Givers vs All Givers.

17.56%

43

1,208 39

Lapsed Givers

Lapsed Givers vs Al Givers

5.24%

Shrinking Givers Breakdown

852

Donors
wigger
dectining giver
declining_giver
declining.giver
dectining_giver
declining_giver
dectining,giver
dectining giver
dectining_giver
dedtining,_giver
declining.giver

declining_giver

declining_giver

declininn iver
Donors

trigger
declining_giver

declining_giver

declining_giver

declining_giver
declining_giver

declining_giver

dedlininggiver
dedlining_giver
declining_giver
declining.giver
declining.giver
declining_giver

declininn aiver

Donors

rigger
apse_iver
apse_iver
apse_giver
tapse_giver
lapse_giver
lapse_giver
apse_iver
apse._giver
lapse_giver
lapse_giver

lapse_giver
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Growing Givers Shrinking Givers Giving History Giver History ~ +
1 Controls. Church New Hope Church person_id equals 14280 week_start Last 12 months.
Person ID First Name Last Name Church
14,280 Jeff Adams New Hope Church
Lapsed Givers
Giver History
" Declining Givers
2 67 Date Started Giving Total Gifts Average Gift Amount Minimum Gift Maximum Gift
02/23/2019 43 $290 $15 $550
Giving Phases Over Time
165  Jennifer Patrick ‘The Patrick Family Jul 14, 2025
8,169 Tom Miller The Miller Family Jul 14, 2025 Tox
12047  Kathy Moore ‘The Moore Family Jul 14, 2025 Incressing
18751  Tammy Jones ‘The Jones Family Jul 14,2025
20906  Ashley Lopez ‘The Lopez Family Jul 14,2025
27.663  Rick Thomas The Thomas Family Jul 21,2025
165 Uennifer Patrick ‘The Patrick Family Jul 14, 2025 Sep23,2024 Nov1,2024 Dec 1, 2024 Jan1,2025 Feb1,2025 Mar 1, 2025 Apr1, 2025 May 1,2025 Jun1,2025 1,2025 21,2025
ey ko Tscampamy 71 s Shr|nk|ng Givers (Ind|V|duaI) Giver History
person_id  person_first_name  person_ast_name _family_name week_start T t |Sh i k g G ° D t St 1 d G H
otal shrinking Givers ate Started Giving
Shrinking Stages Breakdown @ Total Gifts
20,906 Tom Miller The Miller Family Jul 14,2025 . . .
Shrinking vs Total Givers @ Average Gift Amount
27,762 Kathy Moore The Moore Family 21, 2025 T t I D | H G ° M . Gft
otal Declining Givers inimum Gi
Declining Givers vs Total Givers ® Maximum Gift
44932 Ashley Lopez The Lopez Family Jul 14, 2025 L. . .
(Exportable) Declining Givers List @ Giving Phases Over Time

Total Lagging Givers

Lagging Givers vs Total Givers
(Exportable) Lagging Giver List
Total Lapsed Givers

Lapsed Givers vs Total Givers
(Exportable) Lapsed Giver List

If you knew, what would you do?

ACSTechnologies. + ChurchiQ

Not knowing should not be an option.
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